MARKETING MANAGEMENT

For Motor Industry Marketing managers and senior managers with responsibility for the marketing function in their own department.

The aim of this programme is to provide participants with the knowledge and skills in relation to current best practice in designing, and developing successful marketing and advertising policy for their department
Contents:
· Understanding the role of marketing at management level

· Awareness of the components of market research

· Understand strategic market planning

· Identify processes involved in building company/brand value

· An explanation of the function of promotion within the marketing mix including advertising plans, sales promotion plans and PR plans

· Identify the benefits your company wishes to sell to your customers

· Establish how these benefits are perceived by your customers 

· Identify ways of building brand/company value amongst customers

· Conduct an analysis of the current mediums used to promote the company products/image

· Develop a marketing plan to increase custom and build profits 

Programme Trainer: Marketing Specialist

Duration: 1 day 

Fee: €365

